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ABSTRACT

The success of the company’s strategy depends to a large extent on the success of
its functional areas, the marketing Mix makes the company more able to monitor the
external environment and the rapid changes related to competitors and customers, as
well as the innovation contributes to meet the needs of customers and the requirements of
competition and try to find solutions to various problems in Innovation ways, and thus
integrated marketing and Innovation efforts in the company towards the design of
competitive services to meet the requirements of customers and competition. The
research aims to determine how marketing Mix and innovation to design unique and
distinct services compared to the competitors, through exporator a sample of engineering,
adminis trators, and technicians at Korek Communication Company/ Duhok of (100).
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‘5.\.\.\ 83 iy O ds:\.s.ﬂ\j d.m.ul\ d.\s;.d 4.5)....3\ \.@_1 e)s.a ‘5_\3\ 4.\14:.3\ 4\..1\..1 GA)S).\S.J\ t\m\]\ 8 e M\JJS}
sé\_ﬂ\;}\ a.).a.l;‘\_\l.q:; })LJ}\AJ\AMJ;}\ C}.L\A)J}la.:}\ emhuh}\ C}.\.\AJSM‘_AQ L@.JAA)J}DJJJL“ )\Sﬁ‘ﬂ\
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o a) el ddenll ppund llaly g o3 guall (8 Cpuadliall dga ga e 308l 524 5 A0 el dad aaiil A1)

62



(2) a2l (10) alaoll dadlyall dlaoll
2018 izl Llnimell dylony Joull Sgos

Ji e il Lee Juadl JC3 Aalaal) elal o1& U sadiaadl 331kl g bl g cle) jal) IS0 ALls A o
(Al Saadi, 2011) ¢l ¢) sa)
Mangerial Innovation
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sx WS (Steiber, 2012)"4S &l elal Gpaad ) Chagy @5 A Al Gl 8 5 Jaall A3y 8
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